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As we head towards the end of 2019, I am delighted to report that Hatton Garden 
continues to be a vibrant and eclectic mix of businesses and with the stewarding of the 
BID Board, there is now a much stronger sense of community. This year we have made 
great strides forward in delivering the key objectives for Hatton Garden, which the levy 
paying businesses voted for and we continue to welcome new, diverse and creative 
businesses into the footprint to sit alongside the long established jewellery industry, in this 
historic and world famous area.

There have been a number of tangible improvements 
this year. The signage installation at the Farringdon 
Station end of Greville Street, which informs travellers 
that just across the road is London’s Jewellery district, 
has been a great success and the historic area 
milestones depicted on it have proved of great 
interest. We will therefore be installing similar signage 
at other main entry points to the area in the coming 
year. The flowers pots and railing boxes were a big 
hit throughout the summer and will be extended 
next year. The summer ‘Pop Up Park’ was enjoyed 
by so many visitors to the area, as well as business 
employees and local residents. Not only did we 
receive universal praise for the excellent event but 
numerous requests to do something for Christmas, 
which we are happy to announce is already in 
planning, alongside extending the Christmas lights.

I am delighted to report that business engagement 
with the BID has increased significantly, with more 
attendees at our information and networking get-
togethers translating into more awareness and 
appreciation of the work the BID team are doing. 
I believe that in part this is due to the excellent 
work of local business, Crest Communications, who 
have raised the profile of both the Hatton Garden 
community and the work of the BID. Our first-rate street 
ambassador Glen, enhanced street cleaning and 
extra picnic tables in leather lane, are just a few other 
areas where the BID has made subtle but significant 
improvements in the area.

On your behalf and in order to represent your interests, 
we still attend many meetings with local stakeholders 
and various authorities including TFL, Crossrail and 
Camden Council.

Of course I must thank my BID team, who work tirelessly 
to deliver the Hatton Garden Business Plan and this 
year, due to their efforts, have enjoyed increased 
cross sector support and numerous compliments on 
the BID’s achievements. I will take this opportunity to 
specifically thank James, our BID manager, for his skilful 
management of the BID team and the business plan 
and to wish him every success in his new role with the 
Northbank BID. 

This is a very exciting time for the area and if you would 
like to be more involved, represent your sector or would 
just like more information on our future plans to bring 
more benefits to the businesses, staff and residents in 
Hatton Garden, please let me or the team know.

FOREWORD

Gary Williams 
Chairman of Hatton Garden BID
garywilliams@mastermelts.co.uk
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In the following annual report we will reflect on all of the achievements the BID has had 
over the last year and what we have planned for the future. Below is a brief overview 
of what we have completed broken down into our four key themes; Better Connected 
and Represented, High Quality Public Realm, Area Promotion and Profile Raising and 
Enhanced Environment. 

BETTER CONNECTED AND REPRESENTED
•  Continue to hold Public Realm and Marketing steering 

groups to ensure that businesses have a significant 
input into the projects we deliver.

•  Hosted a range of business networking events including 
quiz nights, Easter egg decorating, Christmas wreath 
making workshops and many more.

•  Carried out specialised workshops with the MET Police 
and TfL to provide additional knowledge and skills to 
local businesses.

•  Arranged Hatton Garden’s first Job Fair where 20  
local businesses were exhibitors.

•  Continuously lobbying for change from Camden 
Council, TfL and other key Stakeholders.

AREA PROMOTION AND PROFILE RAISING
•  Hosted a range of public community events for all 

including the Hatton Garden Party, Clerkenwell Design 
Week Installations and a series of Christmas Events.

•  Produced promotional documents to drive awareness 
and footfall to Hatton Garden. Documents include our 
area guide, events leaflets and newsletters.

•  Established the Garden Card, our very own loyalty card 
providing exclusive offers and discounts in the garden.

•  The Hatton-garden.london website is now up and 
running, providing a shop window into the area.

•  We are using social channels such as Facebook, 
twitter and Instagram to show our followers what the 
area has to offer.

HIGH QUALITY PUBLIC REALM
•  Installed Hatton Garden’s heritage signage on Greville 

Street, as it is the main gateway into the Garden from 
Farringdon Station.

•  We have placed railing flowers and planters around the 
area during the summer months to improve the welcome 
to all visitors.

•  Produced strategic public realm plans for the 
regeneration of Hatton Garden.

•  Consulted on major planning policies that affect Hatton 
Garden, including the Holborn Vision document.

•  Installed new Christmas lights during the festive season as 
well as our giant bauble.

ENHANCED ENVIRONMENT
•  Introduced a daily street cleaning service for Hatton 

Garden as well as deep cleaning for 48 Saturdays a year.

•  Provided further additional seating and tables on 
Leather Lane Market.

•  Awarded 35K funding from TfL to deliver a subsidised/ 
preferred waste supplier scheme in Hatton Garden.

•  Employed a dedicated ambassador to provide 
business engagement and additional street safety.

2019/2020 – WHAT’S NEXT 
•  Install at least two more heritage signs at the key 

gateways to Hatton Garden.

•  Host two large scale community events, one in summer 
and the other at Christmas.

•  Launch the Hatton Garden BID waste and recycling 
subsidised collection service.

•  Create a unique Virtual Reality App experience for visitors 
to Hatton Garden and hold walking tours of the area.

•  Provide free Wi-Fi and geo-sense monitors in the area 
to map movement and use trends.

•  Enhance Hatton Garden’s marketing and 
promotional profile via social channels, our website 
and other collateral.

•  Take a more strategic approach to greening and 
enabling an improved pedestrian experience.

EXECUTIVE SUMMARY 

The BID Team
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Hatton Garden has a unique business composition that 
is difficult to find elsewhere in London. We have a very 
strong and proud legacy of diamonds and jewellery, 
which spans over 100’s of years. In more recent years, 
the area has played host to a vast array of creative 
industries and offices, coupled with amazing eateries, 
drinking establishments and leisure facilities. The BID 
team represents all businesses in Hatton Garden no 
matter the sector and continues to lobby hard with 
Camden Council and other key stakeholders in the 
area for positive change in the community.

In early 2019 we hosted Hatton Garden’s first job fair, 
where 20 local businesses exhibited and over 500 job 
seekers attended. We received excellent feedback, 
with over 95% of businesses telling us that the event 
was well organised and that they had a strong interest 
from job seekers and would get involved if we held a 
similar event in the future. For the first event like this in 
Hatton Garden, we are glad that it was well received 
and will plan similar events going forward. 

In the last year we have organised many amazing 
business networking events. These include; outdoor 
cinema screenings, Christmas wreath making 
workshops, a Valentine’s Day pub quiz, Easter egg 
decorating workshops and many more. These events 
provide a vital opportunity for businesses to meet their 
neighbours, trade cards and potentially grow each 
other’s client bases. They also provide a great fun 
element for staff to wind down after work and meet 
some friendly faces.

Over the last year our workshops have covered 
a broad spectrum of subjects, all of which are 
specifically designed to provide the most up to date 
and relevant information for businesses. The workshops 
we have run include counter terrorism talks, crossrail 
updates, social media training, fraudulent document 
briefings and delivery reduction sessions. These talks 
are all provided by experts in their field.

HATTON GARDEN’S FIRST JOB FAIR

BETTER CONNECTED 
AND REPRESENTED

20
Networking  

events 

600+ 
Employees 
attended

20 
Business  

exhibitors

500+ 
Job seekers 

attended

95%
 Positive feedback from businesses

OTHER EVENTS
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Much of our work at Hatton Garden BID is promoting 
the amazing opportunities the area has to offer. Each 
year we hold two large scale community focused 
events for everyone to enjoy. These take place in the 
summer and on the run up to Christmas. This year’s 
summer event included jewellery workshops, street 
entertainment, giveaways, interactive activities and 
additional seating in the area. The winter saw our 
brand new Christmas lights and to mark their switch 
on we held an outdoor cinema screening followed 
my mulled wine and carol singers. There was also a 
competition that was run over our social channels to 
see who could take the best picture in our glittering 
giant bauble. 

We have also launched the Garden Card, which gives 
users access to exclusive offers and discounts within 
the BID Footprint. This is a great tool to promote the 
businesses in the Garden and their products to the 
wider public. The idea of this scheme is to promote the 
business involved and increase footfall in the area, this 
will continue to increase as the card and its users grow 
over time. This year we have also created a ‘Hatton 
Garden Magazine’ which provided information on all 
topics including the craft of jewellery making. 10,000 
copies of this were distributed to high end hotels 
across London and corporate establishments.

Hatton Garden BID has established a strong social 
media and web presence over the last year, with 
the BID pages now having a following of over 1,600 
people from 200. We contracted a local company, 
Crest Comms, to run our channels and create web 
content. Being based in Hatton Garden makes them 
part of the community and they are more aware of 
what goes on in the area, creating an enhanced and 
tailored social media output.

AREA PROMOTION 
AND PROFILE RAISING 

1,600+ 
Followers on 

Instagram

1,000+ 
Garden Card 
registrations

10,000 
Magazines 
distributed

3,500+ 
People attending  
public events

7,000+ 
Newsletter  
mailing list
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Enhancing the public realm in Hatton garden is 
something we have been working hard to achieve 
over the last year. At the beginning of the year we 
installed our Hatton Garden heritage sign at a major 
gateway into the area, the bottom of Greville Street 
from Farringdon Station. Thousands of people use 
Farringdon station daily, which is due to increase 
significantly once the new Crossrail line is introduced 
and the new station is open. Therefore it could not 
be more important that Hatton Garden is visible as a 
destination from this key entrance.

Flower planting in the BID footprint is an essential part 
of our remit. We are committed to making our area 
look its best and bring additional life into our summers. 
Planting and green space is not only vital to enhance 
the appearance of Hatton Garden, but also to help 
with mental health and employee wellbeing. Our aim 
is to expand our plans each year to maximise these 
benefits for the whole area.

Following the commissioning of a public realm 
strategy, a document was produced looking into the 
short/medium and long-term opportunities that can 
be carried out to improve the public realm on Hatton 
Garden and its surrounding streets. Since this was 
done the BID has invested in additional seating on 
Leather Lane Market, gateway signage, decluttering 
the highways, semi-permanent installations, additional 
cleaning services throughout the week to ensure the 
area is appealing as can be to visitors, as well as car-
free events on Hatton Garden.

In the near future we will be applying for various grants 
to support the public realm strategy, including the 
Mayors Green Fund. We are dedicated to increasing 
value for money and will always look for match 
funding opportunities where they arise.

HIGH QUALITY  
PUBLIC REALM

2 
Semi-permanent 

enhancement 
features

118 
Pavement & railing 
planters installed in  

the area

1,000+ 
Consulted at Pop-up Park  

regarding additional greening  
and pedestrianisation 
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Our dedicated street cleaning service has now 
taken effect and is in full swing. Working weekly, our 
operative works above and beyond the statutory 
duty of the council ensuring that all additional rubbish 
and litter is removed from the BID footprint. This has 
also allowed us to monitor the council’s base line 
agreement and feedback all gaps in this, as such we 
continue to work with their cleaning team and waste 
collection service.

We have also been working with the Cross River 
Partnership to encourage better air quality in Hatton 
Garden via initiatives such as the click and collect 
scheme. 

Over the last year we have had discussions with 
Camden Council around the removal of the large 
recycling bins that were placed at the end of Leather 
Lane. These bins were very off putting to visitors and 
could discourage people to come into the area. They 
have now been re-sited to an area that is no longer 
visible to the general public.

Glen, our new ambassador is also always out on 
the streets to ensure that visitors, staff and residents 
in the area are safe. His role is to provide business 
engagement, to capture key intelligence from staff 
and to share news from the BID. This also includes 
frequent patrols with the Safer Neighbourhoods Team 
at the Metropolitan Police.

ENHANCED 
ENVIRONMENT

5
182

Homelessness 
issues resolved

Hours of additional 
jet washing
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SURPLUS from 2017/2018  £210,671

INCOME TOTAL
Levy income £470,729

Voluntary contributions £12,921

TOTAL £483,650

EXPENITURE
Better connected and represented £62,015

Area promotion and profile raising £183,451

High quality public realm £85,401

Enhanced environment £99,681

Management and administration £9,806

Company overheads* / Contingency £56,056

TOTAL £496,410

Surplus to be carried over to 2019/20 £217,806

The board have decided for a second year in a row not to increase the levy in-line with inflation. This was 
a unanimous decision. The BID finances will be independently audited and reviewed each year and will be 
presented to Company Members at an Annual General Meeting.

*Staff costs and company overheads are met firstly through the voluntary contributions generated by the BID, minimising 
as much as possible a commitment from the BID levy funds.

INCOME AND 
EXPENDITURE 
2018/19
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TURNOVER TOTAL
BID Levy £470,000

Voluntary Levy and Sponsorship £13,000

Surplus from 2018/19 £217,806

Statutory Contingency for unpaid levy (£20,000)

TOTAL £680,806

COST OF SALES

Better connected and represented £115,218

Area promotion and profile raising £171,088

High quality public realm £163,588

Enhanced environment £160,984

TOTAL £610,878

STAFFING AND OVERHEADS
Premises and Management £34,206

Company Overheads / Contingency £2,271

Statutory Obligations including collection fee and audit fee 33,450

TOTAL £69,927

TOTAL COSTS £680,805

ANTICIPATED INCOME 
AND EXPENDITURE
2019/20

Surplus carry over has been equally split over all 4 strategic 
themes but may be amended by board decision.
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Gary Williams 
Jewellery – Manufacturing
Mastermelt

Renato Benedetti 
Office Occupier – Architect
Benedetti Architects

Simon Hawkins 
Leisure / Hospitality 
Etc Venues

Carolyn Jackson 
Jewellery – Retailer 
Beverley Hills Group

Robert Wilson 
Leisure / Hospitality 
Bleeding Heart Group

Paul Scanlan 
Office Occupier – Marketing
Grey Advertising

Paul Swaddle 
Office Occupier – Creative 
Pocket App

Lorna O’Neil 
Office Occupier – Property 
Owner, Derwent London

Roy McGowan 
Office Occupier – Transport
Momentum Transport

GOVERNANCE OF 
HATTON GARDEN BID
BID BOARD
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EXECUTIVE TEAM

Lorraine Hinds 
Observer – Stakeholder 
Transport for London

Karl Karter 
Observer – Small Business 
Representative, London Rocks

Adam Dray 
Observer – Local Authority
Camden Council

Alistair Subba Row 
Observer – Advisor 
Farebrother

Sarah Nelson
Programme Director

James Sackley 
BID Manager

Olivia Watson 
Project Assistant
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BETTER CONNECTED AND REPRESENTED
•   A range of networking events taking place before 

business hours, during lunch breaks and also after 
business hours so that they are accessible to all 
business within the BID Footprint.

•  A full year’s programme of Garden Talks and 
workshops, covering a range of topics that are aimed 
at assisting local businesses such as social media 
workshops, health and wellbeing sessions as well as 
business growth talks.

•  Key Stakeholders such as Camden Council and TfL, to 
update businesses on strategic plans that are in place 
for the area.

•  A newly developed CSR programme is also being 
developed, including opportunities for businesses 
to engage in projects that positively contribute to 
society and the environment.

AREA PROMOTION AND PROFILE RAISING
•  We will continue to provide a full calendar of events 

that target a range of audiences (staff/visitors/
residents). These will include

– Easter Egg Decorating workshops

– Clerkenwell Design Week/ London Design Festival

– Murder Mystery Trail Game

– Hatton Garden’s Pop Up Park/ Christmas Market

–  Plans to pedestrianise Hatton Garden and  
provide a green space for the area

•  Pursuing a VI/ AR experience app for visitors to the 
area, the app will tell the story of Hatton Garden and 
how it came to be.

•  Continue to enhance our web presence so that it 
is seen as a destination marketing tool as well as a 
communication device for businesses in the BID footprint.

•  The Garden Card will turn 1, and we hope to 
continuously increase the amount of offers available 
to card holders.

HIGH QUALITY PUBLIC REALM
•  The BID will layout plans to have two more additional 

signs at other key gateways into the area. These signs 
will also have lighting implemented into them so that 
they are more visible.

•  We will work with Camden Council to look at how 
we can implement Wi-Fi and geosense monitors in 
the area so that we have the ability to track footfall 
movement. This will help to create an immersive visitor 
experience, whilst understanding walking patterns.

•  Culture and heritage is something that the BID 
would like to highlight more in 2019/20, so we have 
commissioned a visitor movement and culture 
strategy to understand use and attraction. 

ENHANCED ENVIRONMENT
•  Continue to work closely with the SNT Team allowing us 

to build an accurate picture of the safety issues that 
Hatton Garden faces. In turn this will help us to build 
community safety projects, this is particularly relevant 
to combat touting throughout Hatton Garden.

•  Our cleansing service will continue, with a presence 
being on the streets 5 days a week.

•  We were successful in our funding application and 
were awarded £35,000 from TfL’s Healthy Streets fund. 
We will be rolling out subsidised waste and recycling 
collections with Paper Round.

•  Flower planters will be increased and spread more 
thoroughly across the BID footprint. This will be 
throughout the summer months only, but with winter 
planters also being explored.

2019/20 –  
WHAT’S NEXT
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